


Where is search’s biggest untapped impact in your funnel, and how are you currently measuring it?  (Select the option that 
best reflects your organisation today.)

The Slido app must be installed on every computer you’re presenting from

https://www.slido.com/powerpoint-polling?utm_source=powerpoint&utm_medium=placeholder-slide
https://www.slido.com/support/ppi/how-to-change-the-design


How do you personally define “total funnel search” today, 
and what has changed most in how organisations should 
think about search compared to two or three years ago?
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Can you share a real example of how search has 
influenced outcomes beyond acquisition, such as 
consideration, conversion, and what made it work?
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Are search patterns and customer journey insights 
revealing a shift in how consumers evaluate brands – and 
are organisations adapting fast enough?
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The role of SEO vs the role of GEO
• What does true integration across paid, owned, and earned 

search look like in practice, and where do most organisations 
still operate in silos? 

• How to align SEO and SEM teams for unified search planning 
that reduces cannibalisation and boosts total search share? 
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How do you win search when you’re not the category 
leader or default answer?
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What is one shift in search behaviour or technology that 
marketers should start preparing for now to stay 
competitive across the full funnel?
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