


Which channel currently delivers the strongest return on paid media spend for your 
business? 
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How do you personally define a well-balanced paid media 
mix today, and how has that definition evolved over the 
last few years?
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With MMM, attribution models, and platform reporting 
often telling different stories, how do you determine what 
is truly driving incremental growth and where the 
optimisation sweet spot lies?
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Is performance marketing still delivering sustainable 
growth, or are we reaching diminishing returns? How do 
you avoid over optimising for short term conversions at 
the expense of long term brand impact?
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AI and Talent: How is media buying evolving? What skills 
are becoming more critical for media teams today, and is 
the role of the media buyer becoming more strategic than 
operational?
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