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The Rise of
Agentic Al in
Marketing

A New Operating System for Growth




10 years ago, if | asked you
what you thought Al would be
today...

what would you have said?



Al-felt like science fiction

not a practical tool



Today, Al can help us think

better,
work faster,

but we're still early.



The hype is real



Where does SEA Stands With Al Today?

Al adoption is happening.

moved beyond Al
experimentation in SEA.

Source: New McKinsey-EDB-Tech In Asia report: Al adoption in Southeast Asia INSIDER ONE
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Where does SEA Stands With Al Today?

But Al maturity isn't.

have fully scaled Al Al contribution to total
Initiatives operating profit

Source: New McKinsey-EDB-Tech In Asia report: Al adoption in Southeast Asia
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What SEA leaders want the most?

Leaders want more than theory... they want real Al + data use cases.

Al ADOPTION &
READINESS

Leaders want to move from
experimenting with Al to actually
operationalizing it at scale

CONVERSATIONAL
MESSAGING STRATEGIES

Brands want to turn WhatsApp,
email, and other channels into
conversational engagement

SMARTER CUSTOMER
JOURNEY AUTOMATION

They're looking for smarter, automated
journeys that reduce manual work and
create consistent experiences

PERSONALIZATION &
FIRST-PARTY DATA

They want practical ways to use
their first-party data to deliver
personalization that actually scales.
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The Real Barriers Holding Teams Back

The problem isn’t Al. The problem is the data that Al depends on.

Siloed systems /
isconnected channel

Difficulty
proving ROI

Low messaging
engagement

Limited first-
party data
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This is the exact
opportunity for N
the next wave of

intelligent growth.
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INSIDER ONE

“The next era of growth won’t come from
more campaigns... it’'ll come from
precision through data-driven
personalization supercharged by Al”



What does Insider One do?

Connect your data across channels, predict future behavior with Al, and

individualize customer experiences

Right Person Right Message

You need to | -
be able to:

Right Channel, Right Time
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#1 Al- Native platform to help brands deliver omni-
channel, personalised customer experiences
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INSIDER ONE

Proudly working with prestigious brands in SINGAPORE & SEA since 2016
..and trusted by 1,200 brands worldwide from high-growth startups to enterprise

Financial Institutions Telcos Retailers Travel & Hospitality Super Apps
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#1 Leader

Gartner Gartner

Figure 1: Magic Quadrant for Personalization Engines

Gartner Magic Quadrant Gartner Voice of the
for Personalization Engines  Customer Multichannel
Marketing Hubs
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Generative Al
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An agent that drives shoppers
to buy

Anticipate customer needs, understand
intent, and deliver product

recommendations, and drive purchases
with emotionally resonant conversations.

n Posh Shopping Agent
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A customer-obsessed agent for
faster resolutions

Al-first agent offering human-quality
support using real-time data and user
intent. Support Agent can be deployed
across channels and scaled to offer
personalized, real-time support 24*7.

B Airswift Airlines Support Agent
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INSIDER ONE

Visit Us at the Insider One Booth

The Future of Customer Engagement Is Here

Visit the Insider One booth to see it in action.
Play darts with us and stand a chance to win IKEA gift

cards, Scoot flight vouchers, and a Samsung TV.

Scan the QR code to join the giveaway;
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