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When you think about Digital Experience Platforms today, what
problem were you actually trying to solve in your organisation,
and how did DXP fit into that picture?
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Measuring experience can be tricky. What metrics or signals
have you found most useful to quantify the impact of better
digital experiences on business outcomes?



From your experience, what are the biggest internal
challenges to realising DXP value, for example people,
processes, data, or technology, and how have you
worked around them in practice?



Is Al killing MarTech?
Yes / No? OR any comments are welcomed (:
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