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Which part of journey mapping is currently the hardest in your 
organisation? 

The Slido app must be installed on every computer you’re presenting from

https://www.slido.com/powerpoint-polling?utm_source=powerpoint&utm_medium=placeholder-slide
https://www.slido.com/support/ppi/how-to-change-the-design


What does “journey” mean to your work?
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Can you share a practical example where customer data 
meaningfully changed a journey design decision, either 
improving the experience or avoiding a poor one? 
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Where do teams most often struggle to connect UX thinking 
with data insights, and what has helped you bridge that gap 
in practice?
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How do you balance personalisation with consistency, 
especially when designing journeys across multiple 
channels, markets or customer segments?
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If you had to pick one small but high-impact change your 
organisation made to improve journey mapping, what was it 
and what difference did it make?
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